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Session Overview

AReguIations Impacting the sale of live
animals for custorexempt processing -

ASuggestions for marketing live animals
Alssuing a livestock bill of sale

AConsiderations for selling one animal to
multiple buyers




Session Objectives

1. Increase awareness and

understanding of
regulations -

7. Provide methods and
Information to comply

A Decrease personal and
business liability




Value-Added

BEEF

Program

A ValueAdded Beef Google Group
A ValueAdded Beef Program Area Website
http://tiny.utk.edu/VABeef
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Regulations impacting
the sale of live animals|
- for customexempt

processing




CustomExempt Processing

ACustomexempt |
processing only done for &
owner(s) of the animal
and for their nonpaying
family, guests and
employees

AMeat cannot be sold




Retall Meat Sales

ARetail Meat Sales

. Permit required

A—Iarvesting,
processing,
packaging in a US
Inspected facility
under USDA
Inspection




A Producers marketing live animals
for customexempt processing
must clearlycommunicate and
document the sale of the live -
animalsin order to prevent any
appearance that they are selling
meat.




Suggestions for
marketing liveanimals

- for customexempt -

processing
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2. Price by the head or liveeight

A Not carcass weight
A Carcassveight

transaction cannot
take place while
animal i1salive




\ 3. Provide and retain a
_E'_l detailed bill of sale

AClarifies the transaction
Almproves communication
ABuyer(s) received original
AProducer retain copy for 10 years




//{/\ S| 4. Document the transfer
~—— of funds for the purchase

ADocument method and amount of
payment

Alf paying by check, ask buyer to
Include detailed memo

AAttach copy of check to bill of sale




5. Buyers pay and
work with processor
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AProducers shouldot accept payment
for processing -

AMay provide list of possible
Processors

Aalba LINPGARS Gal Yl
help educate buyers




6. Handle transport of

1?_#,3 animal/delivery of meat

carefully

ADiscuss transport/delivery services
during animal sale negotiation

ANote agreed upon services and fees, if
any, on bill of sale

AAnimal in the name(s) of the buyer(s)
at the processor




Bill of Sale Components

ADate of transaction
ABuyer and seller names and addresses
A Description of livestock
APrice

A Payment method
ATransport/deIivery services
ABuyer and seller signatures




Bill of Sale Components

A Description of livestock critical to document live
animal sale

A Number of head or interest purchased
A Gender

A Age

A Breed

A Color/markings

A Tag number/tattoo/brand

A Weight (if selling by live weight)
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Appendix A - Example Livestock Bill of Sale

(For Educational Purposes Only)

Date Sold:
Seller’s Information Buyer's Information
Printed Name: Printed Name:
Address: Address:
City: City:
State: ZIP- State: ZIP-

This is to certify that the undersigned has this day in consideration of the sum of
dollars sold the following described livestock.

The Title to which (seller) hereby guarantees:




Number

Color, Tattoo, Price/

of Head EarTag | o.. | Birth Date | Marks &/or Other | Live Weight ce Amount
or Interest Mumber{s) Description Paid
Purchased P

Payment Method:

[] Check # [ ] Cash [ ] Credit/Debit Card Transaction #

Delivery Details:

Additional Notes:

Signature of Seller: Date:

Signature of Buyer: Date:




Selling One Animal
to Multiple Buyers

ASell in shares or % interest in an animal
ATypicaIIy 25% or 50% share
AwSYSYoSN) y2i (2 dzas
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AProvide each buyer a bill of sale
A Designate the fraction or percent purchased

ABuyers pay and work with processor
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S Direct Marketing

S ‘é#"| Considerationgor Onfarm
Harvesting

A When selling live animals from the farm,

. farmers may be asked -

1. Can the farmer legally harvest the animal for
the customer?

2. Can the customer legally harvest the animal
on the farm?




1. Carthe farmer
legallyharvest the animal?

ANo, not without meeting
regulations required for custom
exempt slaughter

ATo learn about specific
requirements, contact the
Tennessee Department of
Consumer & Industry Service
(615) 8345193




2. Carthe customer
harvestthe animal on the farm?

ANo known regulations exist for
slaughter or inspection Iin this case

AEnvironmental regulations for waste
water and disposal of offal?

AAnimal care issues?

Almplications for product and
landowner liability if customer is
Injured or becomes Ill?




Take Home Messages

ACustomexempt processing only done
for owner of the animal

AMeat from custormexempt processing
cannot be sold

AProducers need to clearly communicate
and document the sale of a live animal




Contact Us

MeganBruch Leffew
Marketing Specialist
mleffew@utk.edu
ag.tennessee.edu/cpa
facebook.com/ValueAddedAg
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