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Session Overview 

ÅRegulations impacting the sale of live 
animals for custom-exempt processing 

ÅSuggestions for marketing live animals 

ÅIssuing a livestock bill of sale 

ÅConsiderations for selling one animal to 
multiple buyers 



Session Objectives 

1. Increase awareness and 
understanding of 
regulations 
 

2. Provide methods and 
information to comply 

Å Decrease personal and 
business liability 

 

 

 

 

 

 

 



Å Value-Added Beef Google Group 
Å Value-Added Beef Program Area Website 
 http://tiny.utk.edu/VABeef 
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Regulations impacting 
the sale of live animals 

for custom-exempt 
processing 



Custom-Exempt Processing 

ÅCustom-exempt 
processing only done for 
owner(s) of the animal 
and for their nonpaying 
family, guests and 
employees 

 

ÅMeat cannot be sold 



Retail Meat Sales 

ÅRetail Meat Sales 
Permit required 
 
ÅHarvesting, 

processing, 
packaging in a USDA 
inspected facility 
under USDA 
inspection 



ÅProducers marketing live animals 
for custom-exempt processing 
must clearly communicate and 
document the sale of the live 
animals in order to prevent any 
appearance that they are selling 
meat. 



 
Suggestions for 

marketing live animals 
for custom-exempt 

processing 



Whole          Half          Side 
 
Quarter          Carcass Weight X X 

X X X 

1. !ǾƻƛŘ ǳǎƛƴƎ άƳŜŀǘέ terminology 



2.   Price by the head or live weight 

ÅNot carcass weight 

ÅCarcass weight 
transaction cannot 
take place while 
animal is alive 

 



3. Provide and retain a  
detailed bill of sale 

ÅClarifies the transaction 

ÅImproves communication 

ÅBuyer(s) received original 

ÅProducer retain copy for 10 years 



4. Document the transfer 
of funds for the purchase 

ÅDocument method and amount of 
payment 

ÅIf paying by check, ask buyer to 
include detailed memo  

ÅAttach copy of check to bill of sale 



5. Buyers pay and 
work with processor 

ÅProducers should not accept payment 
for processing 

ÅMay provide list of possible 
processors 

Åaŀȅ ǇǊƻǾƛŘŜ άǎŀƳǇƭŜ Ŏǳǘ ǎƘŜŜǘέ ǘƻ 
help educate buyers  
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6. Handle transport of 
animal/delivery of meat 
carefully 

ÅDiscuss transport/delivery services 
during animal sale negotiation 

ÅNote agreed upon services and fees, if 
any, on bill of sale 

ÅAnimal in the name(s) of the buyer(s) 
at the processor 



Bill of Sale Components 

ÅDate of transaction 

ÅBuyer and seller names and addresses 

ÅDescription of livestock 

ÅPrice 

ÅPayment method 

ÅTransport/delivery services 

ÅBuyer and seller signatures 



Bill of Sale Components 

ÅDescription of livestock critical to document live 
animal sale 

ÅNumber of head or interest purchased 

ÅGender 

ÅAge 

ÅBreed 

ÅColor/markings 

ÅTag number/tattoo/brand 

ÅWeight (if selling by live weight) 







Selling One Animal  
to Multiple Buyers 

ÅSell in shares or % interest in an animal 

ÅTypically 25% or 50% share 

ÅwŜƳŜƳōŜǊ ƴƻǘ ǘƻ ǳǎŜ άƳŜŀǘ ǘŜǊƳǎέ 

Å9ȄŀƳǇƭŜΥ άŎŀǘǘƭŜ ǎƘŀǊŜέ ƻǊ άрл҈ ƛƴǘŜǊŜǎǘ ƛƴ ŀ 
ǎǘŜŜǊέ ǾǎΦ άƘŀƭŦ ŀ ōŜŜŦέ 

ÅProvide each buyer a bill of sale 

ÅDesignate the fraction or percent purchased 

ÅBuyers pay and work with processor 



Direct Marketing 
Considerations for On-farm 
Harvesting 

Å When selling live animals from the farm, 
farmers may be asked 

1. Can the farmer legally harvest the animal for 
the customer?  

2. Can the customer legally harvest the animal 
on the farm? 



1. Can the farmer  
legally harvest the animal? 

 

ÅNo, not without meeting 
regulations required for custom-
exempt slaughter 
 

ÅTo learn about specific 
requirements, contact the 
Tennessee Department of 
Consumer & Industry Services at 
(615) 837-5193 

 



2. Can the customer  
harvest the animal on the farm? 

ÅNo known regulations exist for 
slaughter or inspection in this case 

ÅEnvironmental regulations for waste 
water and disposal of offal? 

ÅAnimal care issues? 

ÅImplications for product and 
landowner liability if customer is 
injured or becomes ill? 



Take Home Messages 

ÅCustom-exempt processing only done 
for owner of the animal 

ÅMeat from custom-exempt processing 
cannot be sold 

ÅProducers need to clearly communicate 
and document the sale of a live animal 
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